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 Generational Voting: How to Engage Millennials – the Future of Your Organization  
Ever noticed how your members are a diverse bunch? For every member that prefers face-to-face contact, 
there’s one who will only agree to phone contact and three more who only respond to email. These 
differences become especially noticeable during election time. 

Generational differences are evident in all sectors of society, but member organizations, in particular, can 
struggle with how to best recruit, communicate with and engage members across the generations. 

In our millennials eBook, we engage and address key aspects about the generation. Some components you 
may be familiar with, while other information will be new. We provide tips on how to get millennials actively 
involved, especially when it comes to the vital task of casting their ballots in your elections. 

Since 1990, Survey & Ballot Systems has been providing the tools and resources for highly successful 
elections. We work with the world’s top associations, cooperatives, credit unions and member-based 
organizations to plan and manage voting needs. We know what works, we know what doesn’t and, most 
importantly, we share our knowledge and best practices with you. 

Our goal with this information is to help all member organizations understand each generation their 
members fall into and to provide action-oriented tips on how to get them engaged and keep them involved.

We’ve conducted thousands of elections with millions of votes. In this short eBook, we share our insights 
about millennials and how best to involve them in your organization while they’re just getting their start as 
adults and searching for meaning in their lives. 

As always, you can contact us any time with questions. We’re here to help. 

Sincerely,

Survey & Ballot Systems

 
7653 Anagram Drive 
Eden Prairie, MN 55344-7311 
800-974-8099 
surveyandballotsystems.com
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As the name suggests, millennials were born slightly after the new millennium. The generation is more than 
76 million members strong and the largest generation since the Baby Boomers.

Defining events in the lives of this generation growing up always connected online, the election of the first 
black president, the wars in Iraq and Afghanistan and the first Gulf War, Hurricane Katrina and the Great 
Recession. 

Millennials have high expectations for themselves. They’ve never known a world without the Internet and 
unlimited access to information has ensured much of their social interactions have taken place online.  
In-person interactions were often highly scheduled by their parents. 

Millennials value, change, meaning, convenience and recognition. They prefer collaboration, creativity and 
the knowledge that their involvement with an organization is likely to inspire social change. 

Who are millennials?
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When it comes to communicating with your millennial 
members, it’s all digital, all the time. Make sure your 
online content is optimized for mobile usage because 
millennials are never without their smartphones. 

Because this generation is so plugged-in, they tend to 
operate on a 24/7 schedule. Expecting communication 
or response within traditional “business hours” won’t 
get your organization very far with this group. 

A strong online presence with a variety of social 
media platforms especially Instagram, Twitter and 
YouTube will help your organization reach and engage 
more of your millennial members. In fact, nearly 60% 
of millennials will follow an organization on social 
media before becoming active with that organization. 
Maintaining a robust social media presence is also 
important as it’s a great way to help to recruit new 
millennial members. 

Communicating with Millennials 
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Not only are millennials voracious consumers of content, 
they create content as well. Eagerly embrace their 
willingness to do so and generate engagement by asking 
them to create content you can share with the larger 
organization. Just be sure to preview the content before 
sharing to ensure appropriate messaging. 

Video content is very popular with millennials – but only 
when it’s done well. If your organization is making an 
investment in engaging younger members, creating high-
quality video content should be a major focus of your 
marketing strategy and budget. 

Texting has replaced face-to-face meetings and phone 
calls with this generation. Consider an SMS marketing 
service to create an immediate connection between your 
organization and your millennial members.  
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Many member organizations are well-connected to their communities, particularly charitable organizations. 
If yours is not, choose a cause! Charitable connections and volunteering are important to this generation. Be 
up front and vocal about your organization’s support for causes. 

Make communications brief, honest and to-the-point. Only seek feedback from millennial members if you 
are seriously considering implementing some of their suggestions. 

Two-way interactions with high level people in your organization (such as the CEO or board president) 
carry a lot of weight with millennials. Consider offering a mentoring program as a way to establish these 
connections.
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 How to Get Millennials to Vote in Your Election

As you’re aware, member organizations rely on elections – they’re necessary to govern as well as to further 
the mission. 

When you need your millennial members to cast their ballots, you need to clearly, and succinctly, 
communicate exactly what you need them to do and give them an immediate way to take action. 

Explain the “why” of voting and its importance to your member organization. Providing them a convenient 
way to participate in a democratic process that directly affects them can sometimes be motivation enough to 
vote, while supporting their need for fairness and justice.

If obligation to your mission isn’t reason enough, incentivize millennials’ actions with a charitable donation to 
encourage them to cast a ballot or share information about an upcoming election. 

For Millennials, shiny and new often equals better. Bring the latest technology to your elections by offering 
options like embedded auto login links and custom QR codes that take them directly to their secure ballots. 
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 Conclusion
Communicating with your millennial members can seem like sailing in uncharted waters, but the reward for 
engaging this generation can last for decades to come. Appreciate their capabilities and challenge them to 
advocate for your organization in new and innovative ways. You’ll enjoy a new perspective, stunning digital 
skills and a tenacious optimism that can carry your organization forward into the future.  

 About Us
You run elections, we provide the tools and resources to make those elections highly successful. Survey & 
Ballot Systems works with the world’s top associations, cooperatives and member-based organizations to 
plan and manage voting needs. 

Whether you need traditional paper ballot elections, online voting, telephone voting or hybrid voting systems, 
we have the expertise to make it happen. We can be the third party to run your voting process or we can 
provide the resources and tools you need for a self-administered online election. 

Our dedicated staff works with you to deliver the highest quality election services available. We pride 
ourselves on thorough communication, project management and an unwavering commitment to accuracy 
and superior customer service.

Contact Us
www.surveyandballotsystems.com 

or 
1-800-974-8099

https://www.surveyandballotsystems.com/contact-us/

